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community, performing vitally important work. However, they are often
constrained by lack of adequate resources, sound policies, and national
support. It is clear that change and advancements, both systematic and
scientific, are needed in a number of forensic science disciplines to
ensure the reliability of work, establish enforceable standards, and
promote best practices with consistent application. Strengthening
Forensic Science in the United States: A Path Forward provides a
detailed plan for addressing these needs and suggests the creation of a
new government entity, the National Institute of Forensic Science, to
establish and enforce standards within the forensic science community.
The benefits of improving and regulating the forensic science disciplines
are clear: assisting law enforcement officials, enhancing homeland
security, and reducing the risk of wrongful conviction and exoneration.
Strengthening Forensic Science in the United States gives a full account
of what is needed to advance the forensic science disciplines, including
upgrading of systems and organizational structures, better training,
widespread adoption of uniform and enforceable best practices, and
mandatory certification and accreditation programs. While this book
provides an essential call-to-action for congress and policy makers, it
also serves as a vital tool for law enforcement agencies, criminal
prosecutors and attorneys, and forensic science educators.
CB - Barry J. Babin 2017-01-27
4LTR Press solutions give students the option to choose the format that
best suits their learning preferences. This option is perfect for those
students who focus on the textbook as their main course resource.
Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
The Alcalde - 2010-11
As the magazine of the Texas Exes, The Alcalde has united alumni and
friends of The University of Texas at Austin for nearly 100 years. The
Alcalde serves as an intellectual crossroads where UT's luminaries artists, engineers, executives, musicians, attorneys, journalists,
lawmakers, and professors among them - meet bimonthly to exchange
ideas. Its pages also offer a place for Texas Exes to swap stories and
share memories of Austin and their alma mater. The magazine's unique
name is Spanish for "mayor" or "chief magistrate"; the nickname of the
governor who signed UT into existence was "The Old Alcalde."
Generations at School - Suzette Lovely 2007-02-13
Helps school leaders cultivate improvement-driven, cross-age learning
communities by providing case studies, workplace alternatives, and easyto-apply strategies to promote cross-generational collaboration.
Fast Forward 2 - Lou Anders 2008-10-21
When Fast Forward 1 debuted in February 2007, it marked the first
major all-original, all-SF anthology series to appear in some time—and it
was met with a huge outpouring of excitement and approbation from the
science fiction community. No less than seven stories from Fast Forward
1 were chosen to be reprinted a total of nine times in the four major
"Best of the Year" retrospective anthologies, a wonderful testament to
the quality of contributions in our inaugural book. What’s more, Fast
Forward 1 was hailed repeatedly as leading the charge in a return of
original, unthemed anthologies series (several more have since appeared
in our wake). Now the critically-acclaimed, groundbreaking series
continues, featuring all new stories from: Paul Cornell, Kay Kenyon,
Chris Nakashima-Brown, Nancy Kress, Jack Skillingstead, Cory Doctorow
and Benjamin Rosenbaum, Jack McDevitt, Paul McAuley, Mike Resnick
and Pat Cadigan, Ian McDonald, Kristine Kathryn Rusch, Karl Schroeder
and Tobias S. Buckell, Jeff Carlson and Paolo Bacigalupi.
Prevention Is Primary - Larry Cohen 2010-08-20
The new edition of Prevention Is Primary provides models, methods, and
approaches for building health and equity in communities. This
comprehensive book includes the theory, concepts, and models needed to
harness social justice and practice primary prevention of unnecessary
illness and injury. Ideal for students as well as practitioners, this

The Alcalde - 2011-01
As the magazine of the Texas Exes, The Alcalde has united alumni and
friends of The University of Texas at Austin for nearly 100 years. The
Alcalde serves as an intellectual crossroads where UT's luminaries artists, engineers, executives, musicians, attorneys, journalists,
lawmakers, and professors among them - meet bimonthly to exchange
ideas. Its pages also offer a place for Texas Exes to swap stories and
share memories of Austin and their alma mater. The magazine's unique
name is Spanish for "mayor" or "chief magistrate"; the nickname of the
governor who signed UT into existence was "The Old Alcalde."
Air Force Magazine - 2011
Education as Enforcement - Kenneth J. Saltman 2010-09-13
The first volume to focus on the intersections of militarization,
corporations, and education, Education as Enforcement exposed the
many ways schooling has become the means through which the
expansion of global corporate power are enforced. Since publication of
the first edition, these trends have increased to disturbing levels as a
result of the extensive militarization of civil society, the implosion of the
neoconservative movement, and the financial meltdown that radically
called into question the basic assumptions undergirding neoliberal
ideology. An understanding of the enforcement of these corporate
economic imperatives remains imperative to a critical discussion of
related militarized trends in schools, whether through accountability and
standards, school security, or other discipline based reforms. Education
as Enforcement elaborates upon the central arguments of the first
edition and updates readers on how recent events have reinforced their
continued original relevance. In addition to substantive updates to
several original chapters, this second edition includes a new foreword by
Henry Giroux, a new introduction, and four new chapters that reveal the
most contemporary expressions of the militarization and corporatization
of education. New topics covered in this collection include zerotolerance, foreign and second language instruction in the post-9/11
context, the rise of single-sex classrooms, and the intersection of the
militarization and corporatization of schools under the Obama
administration.
Education and the Commercial Mindset - Samuel E. Abrams 2016-05-02
America’s commitment to public schooling once seemed unshakable. But
today the movement to privatize K–12 education is stronger than ever. A
veteran teacher and administrator, Samuel E. Abrams examines the rise
of market forces in public education and reveals how a commercial
mindset has taken over. For decades, Milton Friedman and his disciples
contended that private markets could deliver better schooling than
governments. In the 1990s, this belief was put to the test by Edison
Schools and other for-profit educational management organizations
(EMOs). Edison grew rapidly, running schools in Baltimore, Philadelphia,
and many other cities across the country. Yet disappointing academic
and financial outcomes soon pushed the company and its competitors to
the margins. The focus of EMOs on efficiency and results nevertheless
found expression in federal policy with No Child Left Behind in 2002 and
Race to the Top in 2009. The new ethos also defined nonprofit charter
management organizations (CMOs) like KIPP that surfaced in the wake
of EMOs and flourished. But the dependence of CMOs on philanthropists,
tireless teachers, and students capable of abiding by rigid expectations
limits their reach. Abrams argues that while the commercial mindset
sidesteps fundamental challenges, public schools should adopt lessons
from the business world. Citing foreign practices, he recommends raising
teacher salaries to attract and retain talent, conferring more autonomy
on educators to build ownership, and employing sampling techniques
rather than universal assessments to gauge student progress.
Strengthening Forensic Science in the United States - National
Research Council 2009-07-29
Scores of talented and dedicated people serve the forensic science
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thoroughly revised and updated second edition combines an overview of
advances in the field with effective approaches in the current economic
and health care climate. With contributions from noted experts,
Prevention Is Primary shows practical applications of intervention
science to social and health problems and issues facing at-risk and
vulnerable groups. The book describes the overarching framework and
principles guiding prevention efforts, including a focus on social justice
and health equity, and community resilience. It explores the transition
from prevention theory to implementation and practice and from
interdisciplinary collaboration to evaluation. Highlighting the book's
usefulness as a teaching and learning tool, Prevention Is Primary has real
world examples, learning objectives, and review questions for each
chapter.
Federal Register - 2013-06

large and small across the United States; ballet is commonly featured in
film, television, literature, and on social media; professional ballet
dancers are spokespeople for all kinds of products; nail polish companies
market colors like "Ballet Slippers" and "Prima Ballerina;" and, most
importantly, millions of American children have taken ballet class.
Beginning with the arrival of Russian dancers like Anna Pavlova, who
first toured the United States on the eve of World War I, Ballet Class: An
American History explores the growth of ballet from an ancillary part of
nineteenth-century musical theater, opera, and vaudeville to the
quintessential extracurricular activity it is today, pursued by countless
children nationwide and an integral part of twentieth-century American
childhood across borders of gender, class, race, and sexuality. A social
history, Ballet Class takes a new approach to the very popular subject of
ballet and helps ground an art form often perceived to be elite in the
experiences of regular, everyday people who spent time in barre-lined
studios across the United States. Drawing on a wide variety of materials,
including children's books, memoirs by professional dancers and
choreographers, pedagogy manuals, and dance periodicals, in addition to
archival collections and oral histories, this pathbreaking study provides a
deeply-researched national perspective on the history and significance of
recreational ballet class in the United States and its influence on many
facets of children's lives, including gender norms, consumerism, body
image, children's literature, extracurricular activities, and popular
culture.
A Visit from the Goon Squad - Jennifer Egan 2011-03-22
NATIONAL BESTSELLER • NATIONAL BOOK CRITICS CIRCLE
WINNER • With music pulsing on every page, this startling, exhilarating
novel of self-destruction and redemption "features characters about
whom you come to care deeply as you watch them doing things they
shouldn't, acting gloriously, infuriatingly human" (The Chicago Tribune).
Bennie is an aging former punk rocker and record executive. Sasha is the
passionate, troubled young woman he employs. Here Jennifer Egan
brilliantly reveals their pasts, along with the inner lives of a host of other
characters whose paths intersect with theirs. “Pitch perfect.... Darkly,
rippingly funny.... Egan possesses a satirist’s eye and a romance
novelist’s heart.” —The New York Times Book Review
Strategic Communication: Cases in Marketing, Public Relations,
Advertising and - Steven Greenland 2012-01-19
Strategic Communications: Cases in Marketing, Public Relations,
Advertising and Media provides a collection of 13 comprehensive,
contemporary case studies for use in Advertising, Marketing, PR and
Media courses with a focus on Australia, New Zealand and the wider Asia
Pacific region. In the past it has been the norm for these disciplines to
remain distinct entities. However, with growing recognition and
emergence of the all encompassing theme of communication in the
contemporary business arena, modern professionals need to be skilled in
all these communication related areas. Edited by an expert multidisciplinary group of communications specialists, Strategic
Communications will help lecturers provide their students with a solid
grounding in the theoretical and practical aspects of contemporary
business communication practices.
Etude Music Magazine - Theodore Presser 1906
Includes music.
Sport Finance - Gil Fried 2013-01-30
Please note: This text was replaced with a fourth edition. This version is
available only for courses using the third edition and will be discontinued
at the end of the semester. Sport Finance, Third Edition, grounds
students in the real world of financial management in sport, showing
them how to apply financial concepts and appreciate the importance of
finance in establishing sound sport management practices. Thoroughly
updated to address the challenges facing today’s professionals, this text
engages students with a practical approach to traditionally difficult
financial skills and principles. This edition of Sport Finance contains
several new chapters and a greater emphasis on practical applications to
better prepare students for the challenges they will face in the dynamic
sport industry. New coauthor Mike Mondello brings additional financial
expertise and practical knowledge to the expert author team, ensuring
strong coverage of issues critical to the field. A new Budgeting 101
chapter provides a strong foundation for students to build on before
delving into the influences on finance, capital structuring, financial
management, and profits and losses. The final section of the text is
completely new and covers current issues affecting the sport industry,
providing realistic context for students entering the workforce. Readers
will learn how various sport entities are dealing with the effects of
recession and analyze the unique issues that affect various segments of

Detroit Resurrected: To Bankruptcy and Back - Nathan Bomey
2016-04-25
What happens when an iconic American city goes broke? At exactly 4:06
p.m. on July 18, 2013, the city of Detroit filed for bankruptcy. It was the
largest municipal bankruptcy in American history—the Motor City had
finally hit rock bottom. But what led to that fateful day, and how did the
city survive the perilous months that followed? In Detroit Resurrected,
Nathan Bomey delivers the inside story of the fight to save Detroit
against impossible odds. Bomey, who covered the bankruptcy for the
Detroit Free Press, provides a gripping account of the tremendous clash
between lawyers, judges, bankers, union leaders, politicians,
philanthropists, and the people of Detroit themselves. The battle to
rescue this iconic city pulled together those who believed in its
future—despite their differences. Help came in the form of Republican
governor Rick Snyder, a technocrat who famously called himself “one
tough nerd”; emergency manager Kevyn Orr, a sharp-shooting lawyer
and “yellow-dog Democrat”; and judges Steven Rhodes and Gerald
Rosen, the key architects of the grand bargain that would give the city a
second chance at life. Detroit had a long way to go. Facing a legacy of
broken promises, the city had to seek unprecedented sacrifices from
retirees and union leaders, who fought for their pensions and benefits. It
had to confront the consequences of years of municipal corruption while
warding off Wall Street bond insurers who demanded their money back.
And it had to consider liquidating the Detroit Institute of Arts, whose
world-class collection became an object of desire for the city’s numerous
creditors. In a tight, suspenseful narrative, Detroit Resurrected reveals
the tricky path to rescuing the city from $18 billion in debt and giving
new hope to its citizens. Based on hundreds of exclusive interviews,
insider sources, and thousands of records, Detroit Resurrected gives a
sweeping account of financial ruin, backroom intrigue, and political
rebirth in the struggle to reinvent one of America’s iconic cities.
ABA Bank Marketing - 2010
Creating the College Man - Daniel A. Clark 2010-05-25
How did a college education become so vital to American notions of
professional and personal advancement? Reared on the ideal of the selfmade man, American men had long rejected the need for college. But in
the early twentieth century this ideal began to change as white men born
in the U.S. faced a barrage of new challenges, among them a stultifying
bureaucracy and growing competition in the workplace from an influx of
immigrants and women. At this point a college education appealed to
young men as an attractive avenue to success in a dawning corporate
age. Accessible at first almost exclusively to middle-class white males,
college funneled these aspiring elites toward a more comfortable and
certain future in a revamped construction of the American dream. In
Creating the College Man Daniel A. Clark argues that the dominant mass
media of the era—popular magazines such as Cosmopolitan and the
Saturday Evening Post—played an integral role in shaping the immediate
and long-term goals of this select group of men. In editorials, articles,
fiction, and advertising, magazines depicted the college man as
simultaneously cultured and scientific, genteel and athletic, polished and
tough. Such depictions underscored the college experience in powerful
and attractive ways that neatly united the incongruous strains of
American manhood and linked a college education to corporate success.
Ballet Class - Melissa R. Klapper 2020-01-31
Surveying the state of American ballet in a 1913 issue of McClure's
Magazine, author Willa Cather reported that few girls expressed any
interest in taking ballet class and that those who did were hard-pressed
to find anything other than dingy studios and imperious teachers. One
hundred years later, ballet is everywhere. There are ballet companies
school-magazine-advertising-letter-june-2010

2/5

Downloaded from latitudenews.com on by guest

the industry, including nonprofit, high school, college, professional,
sporting goods, and international sport. Running case studies from the
previous edition have been replaced with one comprehensive case study
for a Division II athletic department in the final chapter. Students are
encouraged to apply their knowledge as they explore the various
revenues, expenses, and other financial issues occurring over the course
of a year. Teaching readers skills that will help them understand the
drivers of financial success or failure in the sport industry, the text
presents these features: • Mid-chapter sidebars that provide practical
applications based on topics of discussion • End-of-chapter discussion
questions that channel dialogue in the classroom • Expanded ancillary
materials, including a test package, presentation package, and instructor
guide, that help create an exciting classroom environment Sport Finance,
Third Edition, allows students to grasp fundamental concepts in sport
finance, even if they have not previously studied finance. By analyzing
business structures, income statements, and funding options, students
not only will learn basic finance, but they will also understand how those
skills are used in the world of sport. This practical application of the text
will help students apply financial concepts in their future careers and
will allow professionals to further develop strategies and investment
plans in the industry.
Charter Schools, Race, and Urban Space - Kristen L. Buras
2014-07-17
Charter schools have been promoted as an equitable and innovative
solution to the problems plaguing urban schools. Advocates claim that
charter schools benefit working-class students of color by offering them
access to a "portfolio" of school choices. In Charter Schools, Race, and
Urban Space, Kristen Buras presents a very different account. Her case
study of New Orleans—where veteran teachers were fired en masse and
the nation's first all-charter school district was developed—shows that
such reform is less about the needs of racially oppressed communities
and more about the production of an urban space economy in which
white entrepreneurs capitalize on black children and neighborhoods. In
this revealing book, Buras draws on critical theories of race, political
economy, and space, as well as a decade of research on the ground to
expose the criminal dispossession of black teachers and students who
have contributed to New Orleans' culture and history. Mapping federal,
state, and local policy networks, she shows how the city's landscape has
been reshaped by a strategic venture to privatize public education. She
likewise chronicles grassroots efforts to defend historic schools and
neighborhoods against this assault, revealing a commitment to equity
and place and articulating a vision of change that is sure to inspire
heated debate among communities nationwide.
Drugs and Society - Glen R. Hanson 2017-01-26
Updated to keep pace with the latest data and statistics, Drugs and
Society, Thirteenth Edition, contains the most current information
available concerning drug use and abuse. Written in an objective and
user-friendly manner, this best-selling text continues to captivate
students by taking a multidisciplinary approach to the impact of drug use
and abuse on the lives of average individuals.
Boys' Life - 2010-06
Boys' Life is the official youth magazine for the Boy Scouts of America.
Published since 1911, it contains a proven mix of news, nature, sports,
history, fiction, science, comics, and Scouting.
Rankings and the Reshaping of Higher Education - Ellen Hazelkorn
2015-03-23
University rankings have gained popularity around the world and are
now a significant factor shaping reputation. This second edition updates
Ellen Hazelkorn's first comprehensive study of rankings from a global
perspective, drawing in new original research and extensive analysis. It
is essential reading for policymakers, managers and scholars.
Marketing Schools, Marketing Cities - Maia Bloomfield Cucchiara
2013-04-23
Discuss real estate with any young family and the subject of schools is
certain to come up—in fact, it will likely be a crucial factor in
determining where that family lives. Not merely institutions of learning,
schools have increasingly become a sign of a neighborhood’s vitality, and
city planners have ever more explicitly promoted “good schools” as a
means of attracting more affluent families to urban areas, a dynamic
process that Maia Bloomfield Cucchiara critically examines in Marketing
Schools, Marketing Cities. Focusing on Philadelphia’s Center City
Schools Initiative, she shows how education policy makes overt attempts
to prevent, or at least slow, middle-class flight to the suburbs. Navigating
complex ethical terrain, she balances the successes of such policies in
strengthening urban schools and communities against the inherent social
school-magazine-advertising-letter-june-2010

injustices they propagate—the further marginalization and
disempowerment of lowerclass families. By asking what happens when
affluent parents become “valued customers,” Marketing Schools,
Marketing Cities uncovers a problematic relationship between public
institutions and private markets, where the former are used to leverage
the latter to effect urban transformations.
CB7 - Barry J. Babin 2015-01-12
4LTR Press solutions give students the option to choose the format that
best suits their learning preferences. This option is perfect for those
students who focus on the textbook as their main course resource.
Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Sunday School Times - 1887
Assembly - United States Military Academy. Association of Graduates
2009
The Crisis of School Violence - Marianna King 2020-12-01
The Crisis of School Violence is the only interdisciplinary book about
school violence. It presents a broad and in-depth approach to the key
questions about why bullying continues at an unprecedentedly high rate
and why rampage school shootings continue to shock the nation. Based
on extensive research, The Crisis of School Violence investigates human
nature and its relation to aggressive behavior, with a special focus on the
culture of violence that predicates school violence (including rampage
shootings) and perpetuates industries that profit from violence. Marianna
King presents the considerable psychological and neuroscientific
research that investigates the effects of violent entertainment media on
the brain and, subsequently, on behavior, which clearly reveals a causal
connection between exposure to violent electronic entertainment
media—especially violent video games—and increased aggressive and
violent behavior. The book also reveals a more specific connection
between exposure to violent video games and rampage school shootings.
Ultimately this volume is a call to action that includes recommendations
for parents, teachers, decision makers, and citizens alike.
Fourth Estate - 1903
Sport Marketing - Paul Blakey 2011-05-05
This is a highly accessible text that provides detailed coverage of the key
concepts, ideas, principles and techniques of sport marketing. It
combines clear and concise explanations with applied case studies,
supported by clear objectives, learning activities and points for
reflection. UK-based examples are used throughout and the book
successfully combines both theory and practice. The field of sport
marketing is an exciting and fast-moving part of the sports industry that
presents new challenges requiring innovative and effective solutions.
Engagement with sport marketing therefore equips students with
valuable transferable skills necessary for all sport managers of the
future.
The Routledge Handbook of Magazine Research - David Abrahamson
2015-06-05
Scholarly engagement with the magazine form has, in the last two
decades, produced a substantial amount of valuable research. Authored
by leading academic authorities in the study of magazines, the chapters
in The Routledge Handbook of Magazine Research not only create an
architecture to organize and archive the developing field of magazine
research, but also suggest new avenues of future investigation. Each of
33 chapters surveys the last 20 years of scholarship in its subject area,
identifying the major research themes, theoretical developments and
interpretive breakthroughs. Exploration of the digital challenges and
opportunities which currently face the magazine world are woven
throughout, offering readers a deeper understanding of the magazine
form, as well as of the sociocultural realities it both mirrors and
influences. The book includes six sections: -Methodologies and structures
presents theories and models for magazine research in an evolving,
global context. -Magazine publishing: the people and the work introduces
the roles and practices of those involved in the editorial and business
sides of magazine publishing. -Magazines as textual communication
surveys the field of contemporary magazines across a range of
theoretical perspectives, subjects, genre and format questions. Magazines as visual communication explores cover design, photography,
illustrations and interactivity. -Pedagogical and curricular perspectives
offers insights on undergraduate and graduate teaching topics in
magazine research. -The future of the magazine form speculates on the
changing nature of magazine research via its environmental effects,
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audience, and transforming platforms.
A Statistical Guide for the Ethically Perplexed - Lawrence Hubert
2012-09-25
For disciplines concerned with human well-being, such as medicine,
psychology, and law, statistics must be used in accordance with
standards for ethical practice. A Statistical Guide for the Ethically
Perplexed illustrates the proper use of probabilistic and statistical
reasoning in the behavioral, social, and biomedical sciences. Designed to
be consulted when learning formal statistical techniques, the text
describes common instances of both correct and false statistical and
probabilistic reasoning. Lauded for their contributions to statistics,
psychology, and psychometrics, the authors make statistical methods
relevant to readers’ day-to-day lives by including real historical situations
that demonstrate the role of statistics in reasoning and decision making.
The historical vignettes encompass the English case of Sally Clark,
breast cancer screening, risk and gambling, the Federal Rules of
Evidence, "high-stakes" testing, regulatory issues in medicine, difficulties
with observational studies, ethics in human experiments, health
statistics, and much more. In addition to these topics, seven U.S.
Supreme Court decisions reflect the influence of statistical and
psychometric reasoning and interpretation/misinterpretation. Exploring
the intersection of ethics and statistics, this comprehensive guide assists
readers in becoming critical and ethical consumers and producers of
statistical reasoning and analyses. It will help them reason correctly and
use statistics in an ethical manner.
Sustainable Marketing - Mark Peterson 2021-04-28
Building on the idea that holistic marketing strategies allow firms to
assess risk and realise opportunities, this book draws on new research
and industry examples to help you recognize effective sustainability
practices that benefit companies, stakeholders and society. With an
issue-based approach that dissects the interplay between marketing and
society, the author encourages readers to critically engage with the
changing nature of markets; how companies can adapt to sustainability
guidelines and environmental threats while still remaining profitable in
today’s global market. Using a range of examples including Costco, Juul,
Facebook, Patagonia and Bitcoin, Peterson highlights the importance of
social issues facing businesses today such as poverty alleviation, the
drive towards more ‘green’ living, corporate social responsibility within
firms and political pressures such as emissions guidelines and reducing
the global carbon footprint. The Mavericks Who Made It feature also
highlights key entrepreneurs throughout history, their key successes and
their impact on sustainable marketing.
SRDS Consumer Magazine Advertising Source - 1999

from Howard Koh, Assistant Secretary of Health and contains a brief
introduction to the set and summary and conclusions for each chapter
contained in the final volume. The final volume contains over 800 pages
of documentation, interwoven with text and data addressing the adverse
health consequences of tobacco use by children and young adults. It
includes research on a variety of topics, including nicotine addiction,
trends in cigarette smoking among young adults, trends in smokeless
tobacco use and cigar smoking over time, genetic factors in tobacco use
among youth, and mass media influence on smoking to this age group to
name a few. This third volume is rich with table data research findings to
support the Surgeon General s concerns with America s use and tobacco.
If you would like to find similiar products, please check out our
Alcoholism, Smoking, and Substance Abuse resources collection at this
link: https: //bookstore.gpo.gov/catalog/health-benefits/alcoholismsmoking-substance-abuse "
The People's Platform - Astra Taylor 2014-04-15
From a cutting-edge cultural commentator, a bold and brilliant challenge
to cherished notions of the Internet as the great leveler of our age The
Internet has been hailed as an unprecedented democratizing force, a
place where everyone can be heard and all can participate equally. But
how true is this claim? In a seminal dismantling of techno-utopian
visions, The People's Platform argues that for all that we "tweet" and
"like" and "share," the Internet in fact reflects and amplifies real-world
inequities at least as much as it ameliorates them. Online, just as off-line,
attention and influence largely accrue to those who already have plenty
of both. What we have seen so far, Astra Taylor says, has been not a
revolution but a rearrangement. Although Silicon Valley tycoons have
eclipsed Hollywood moguls, a handful of giants like Amazon, Apple,
Google, and Facebook remain the gatekeepers. And the worst habits of
the old media model—the pressure to seek easy celebrity, to be quick
and sensational above all—have proliferated on the web, where
"aggregating" the work of others is the surest way to attract eyeballs and
ad revenue. When culture is "free," creative work has diminishing value
and advertising fuels the system. The new order looks suspiciously like
the old one. We can do better, Taylor insists. The online world does offer
a unique opportunity, but a democratic culture that supports diverse
voices and work of lasting value will not spring up from technology
alone. If we want the Internet to truly be a people's platform, we will
have to make it so.
HBR's 10 Must Reads on Strategic Marketing (with featured article
ÒMarketing Myopia,Ó by Theodore Levitt) - Harvard Business Review
2013-04-02
NEW from the bestselling HBR’s 10 Must Reads series. Stop pushing
products—and start cultivating relationships with the right customers. If
you read nothing else on marketing that delivers competitive advantage,
read these 10 articles. We’ve combed through hundreds of articles in the
Harvard Business Review archive and selected the most important ones
to help you reinvent your marketing by putting it—and your
customers—at the center of your business. Leading experts such as Ted
Levitt and Clayton Christensen provide the insights and advice you need
to: • Figure out what business you’re really in • Create products that
perform the jobs people need to get done • Get a bird’s-eye view of your
brand’s strengths and weaknesses • Tap a market that’s larger than
China and India combined • Deliver superior value to your B2B
customers • End the war between sales and marketing Looking for more
Must Read articles from Harvard Business Review? Check out these
titles in the popular series: HBR’s 10 Must Reads: The Essentials HBR’s
10 Must Reads on Communication HBR’s 10 Must Reads on
Collaboration HBR’s 10 Must Reads on Innovation HBR’s 10 Must Reads
on Leadership HBR’s 10 Must Reads on Making Smart Decisions HBR’s
10 Must Reads on Managing Yourself HBR’s 10 Must Reads on Teams
Beyond the Obvious - Phil McKinney 2012-02-07
The Killer Questions Your Company Should Be Asking Generating and
executing great ideas is the key to staying ahead in a rapidly changing
world. It seems so basic. Why is it so hard to actually get right?
According to innovation expert Phil McKinney, the real problem is that
we're teaching people to ask the wrong questions about their businesses-or none at all. There has to be a better way. In Beyond the Obvious,
McKinney will help you use his proven FIRE (Focus, Ideation, Rank,
Execution) Method to dig deeper and get back to asking the right
questions--the ones all companies must ask to survive. Full of real-world
examples, this book will change the way you operate, innovate, and
create, and it all begins with battle-tested questions Phil has gathered on
note cards throughout his career. Shared for the first time here, these
"Killer Questions" include: What are the rules and assumptions my

Japan Weekly Mail - 1894
Information Needs of Communities - Steven Waldman 2011-09
In 2009, a bipartisan Knight Commission found that while the broadband
age is enabling an info. and commun. renaissance, local communities in
particular are being unevenly served with critical info. about local issues.
Soon after the Knight Commission delivered its findings, the FCC
initiated a working group to identify crosscurrent and trend, and make
recommendations on how the info. needs of communities can be met in a
broadband world. This report by the FCC Working Group on the Info.
Needs of Communities addresses the rapidly changing media landscape
in a broadband age. Contents: Media Landscape; The Policy and
Regulatory Landscape; Recommendations. Charts and tables. This is a
print on demand report.
Preventing Tobacco Use Among Youth and Young Adults - United States.
Public Health Service. Office of the Surgeon General 2012
NOTE: NO FURTHER DISCOUNT FOR THIS PRINT PRODUCT -OVERSTOCK SALE -- Significantly reduced list price This Surgeon
General s Report details the causes and the consequences of tobacco use
among youth and young adults by focusing on the social, environmental,
advertising, and marketing influences that encourage youth and young
adults to initiate and sustain tobacco use. This is the first time tobacco
data on young adults as a discrete population have been explored in
detail. The report also highlights successful strategies to prevent young
people from using tobacco. This three volume set includes the following
items: A booklet containing highlights from the 2012 Surgeon General s
report on tobacco use among youth and teens ages 12 through 17 and
young adults ages 18 through 26. This booklet provides an overview of
tobacco use within this targeted age group. The second booklet is an
Executive Summary with two messages. One message from for Kathleen
Sebelius, Secretary of Health and Human Services and a second message
school-magazine-advertising-letter-june-2010
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industry operates under? What if the opposite were true? What will be
the buying criteria used by my customer in 5 years? What are my
unshakable beliefs about what my customers want? Who uses my product
in ways I never anticipated? These questions will reframe the way you
see your products, your customers, and the way the two interact.
Whether you're a company of thousands or a lean startup, Beyond the
Obvious will give you the skills and easy-to-follow plan you need to make
both the revolutionary changes and nuanced tweaks required for
success. Praise for Beyond the Obvious "Human beings are creatures of
habit, so getting ourselves and our teams to think beyond the obvious is
a challenge we face all the time. Phil McKinney is an innovation expert,
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and his killer questions and hit-the-spot anecdotes provide a great way to
get out in front of opportunities we otherwise won't see." --Geoffrey
Moore, author of Crossing the Chasm and Escape Velocity "I've always
believed that asking the right questions is the essence of design. Phil
McKinney proves that point with this wonderful set of killer questions
that will jumpstart-or greatly enhance- your innovation efforts." --B.
Joseph Pine II, co-author, The Experience Economy & Infinite Possibility.
"Product Innovation is a prerequisite to building great brands. Phil's
questions are a prerequisite to building innovative products." --Satjiv S.
Chahil, former global marketing chief, Apple
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